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Care as Essentially Human:
Attributes of Supportive Interventions

HOW DO DATA SUBJECTS TH INK ABOUT AUTOMAT IC ER -
ENABLED W ELLBE ING INTERVENT IONS ON SOC IAL M ED IA?
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Comfort and Trust: 
Qualities upon which Attitudes Depend

Ø Highly accurate models and relevant
interventions

Ø Contextually Sensitive interventions

Ø Guaranteed Positive Outcome
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They’re unwanted, potentially harmful, and incompatible with aims to promote ethical, responsible, and socially aware AI applications.
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